
 
 
 
9 Ways to Market Your Web Site via Offline Marketing 
By C S Wurzberger and Pam Foster 
 
Did you know that the average American needs to receive the same marketing message 
up to 12 times or more before he/she might respond?  
 
As you think about marketing your Web site, consider that your ideal prospects and customers are 
bombarded with marketing messages every day. You need to make sure your Web siteÕs messages 
stand outÑ OFTENÑ to reach your target audience in a meaningful way. 
 
In todayÕs cluttered market, a strong appealing message, consistently hammered to your audience, 
will boost your rate of success. Plan to reach your prospects and customers through a repeated mix of  
offline and online tactics.  
 
HereÕs how to tackle the of fl ine marketing tactics once you have chosen a strong domain name and a 
tagline that describes your promise to customers. (For example, the domain name 
www.gif tshopsofamerica.com has a tagline of ÒThe best places to shop, right at your fingertips.Ó) 
 
1. First, put your domain name and tagline on all  the branded materials you already use to identi fy 

and/or market your business, including: 
• Business cards 
• Letterhead sheets and envelopes 
• Business sales materials such as brochures, sell sheets and fl yers 
• Newspaper ads 
• Your phone book ad 
• E-mails: add your domain name to the personal electronic signature at the bottom of all  

your business e-mails 
• Promotional i tems 
• Answering machine messages 
• Signs 
• Radio and TV commercials 
• Invoices, statements and contracts 
• Public relations materials, such as press releases and media ki ts 

2. Announce the arrival of  your Web site through press releases, articles and special mailers. I f your 
business is local, throw a big party to celebrate the launch of your site (and drive awareness).  

3. Put your domain name/tagline on your company vehicles. 
4. Wear a T-shirt and/or ball cap with your domain name/tagline. 
5. Sponsor a local sports team and have them post a big sign somewhere with your domain 

name/tagline. 
6. Sponsor networking events and make brochures available with your domain name/tagline. 
7. Hand out product samples labeled with your domain name/tagline. 
8. Send your current customers a postcard with a discount coupon for purchases or inquiries made on 

your new Web site. 
9. Offer to teach a class for f ree on your subject of expertise; include handout materials labeled with 

your domain name/tagline. 
 
Have fun with i t and include your staff  in fi nding creative ways to promote your Web site! 

This article provided by SCORE Portland Maine. 
Permission graciously provided by authors. 

 
SCORE Chapter #0053  

207-772-1147 • www.scoremaine.com  
100 Middle St, Portland Maine 04101 

 



 
Keep in mind that this small yet very important part of  your ongoing Web promotion strategy will 
help you drive more and more customers to your si teÑ all supporting your online profi ts. 
 
These are just some of the ways you can boost your success on the Internet. To learn more, 
youÕll want to attend the three-part Web development seminars that Score of fers.  
 
You will also want to get your hands on the new Internet Jungle Guide book, 9 Easy Steps to Planning 
a Profitable Web Site: Your complete guide to navigating the Web development jungle and 
launching a site that sells! This mini-course and workbook will help you launch a si te that truly 
attracts prospects and customers who are ready to make purchases! 
 
You can order this book online at www.internetjungleguide.com. The Internet Jungle Guide is a division of Premiere 
Visions, LLC. 
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